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UX/UI Design

My Travels iPhone App

Project Description

Design for complex user interaction. From bluetooth to the accelerometer, the Apple 

iPhone is a complex system of affordances. Students will design a new iPhone app 

utilizing as many features and aspects of the device as possible that fit in the scope  

of the app’s intended design and functionality. The student will be responsible  

for establishing a clear system of signifiers for interaction. Small screen design. 

Students will have to take in to consideration the iPhones relatively small screen  

size. Accommodations and constraints to the design will need incorporated in order 

to maximize the user experience. Simplicity will be key to streamlining the content 

for accessible delivery. Animation. Animation will need to be considered to help 

communicate buttons and navigation, interactive elements and sequencing between 

screens. Audio. Students will have to consider all aspects of the design including  

audio. Audio will be critical for feedback but might also HAVE VARIOUS OTHER USES 

SUCH AS ESTABLISHING MOOD AND TONE.

Requirements

• 8 week project, Due Week 9 by Friday, March 12, end of day

• 8 Page (minimally) pdf presentation submitted to instructor

• 10 Page (minimally) pdf process book submitted to instructor

• Invision prototype (or Adobe XD alternatively)

• 1 page 11" x 17" (landscape/horizontal format only) 

• 5 minute (maximum) presentation to class 
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iPhone App | Creative Brief

Your Travel Journal for your iPhone

Never lose a memory of your last trip or 
adventure. MyTravels is a simple way of 
collecting your thoughts you had or photos 
you took on your trip, in one convenient  
place. Keep it to yourself or share your 
experiences with your friends and family. 
MyTravels allows the user to write travel 
journals and collect quick notes on trips. 
The app gives the chance to track travels  
on a map, invite friends and family to virtually 
follow the trip, and create stats of already 
visited places.

iPhone App | Introduction

CLIENT

My Travels is an app developed by a small startup company 
from Berlin. The owners are passionate travelers and want 
to create a way to record and share travel memories.

OBJECTIVES AND PRIORITIES

Give travelers an easy way to create a travel journal or diary 
to record memories and share with friends and family

TARGET AUDIENCE

People with a passion for traveling and adventures. All 
genders from 16 to early 40’s are the primary target audience 
with medium to high disposable income. High mobility and 
high frequency travelers who want an easy way to record 
their travels.

SITUATIONAL ANALYSIS

My Travels allows the user to write travel journals and 
collect quick notes on trips. The app gives the chance to 
track travels on a map, invite friends and family to virtually 
follow the trip, and create stats of already visited places.

CALL TO ACTION

Never lose a memory of your last trip or adventure. My 
Travels is a simple way of collecting your photos you took or 
thoughts you had in one place. Keep it to yourself or share 
your experiences with your friends and family.

COMPETITORS

Polarsteps
Journi Blog
Hoptale

DELIVERABLES

Fully designed application 
Invision Prototype 
Presentation Sample for screens

MANDATORIES

Company logo 
Brand specific formatting

METRICS OF SUCCESS

Measurement of success will be a 
monthly amount of users who sign up 
for My Travels, as well as increasing 
app engagement and time spent on 
the app
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iPhone App | IdeationiPhone App | Ideation
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iPhone App | Research

Travel Journal & Travel 
Log with photos

This app helps you create notes & memories very rapidly 
and also take photos and make recordings during. The 
notes are color coded so you can find items instantly, both 
while planning your trip or while recording the memories if 
your travels.

iPhone App | Research

Polarsteps

Over 2.5 million explorers have chosen Polarsteps to 
create and capture their adventures. This all-in-one travel 
app plots your journey route for you, saving locations and 
adding photos along the way. The result? A beautiful digital 
world map that is unique to you and the chance to turn it all 
into a hardback Travel Book when you’re done. And this is 
just the beginning.
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iPhone App | Flow Chart
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Age Range: 24
Sex: Female
Occupation: Fitness Trainer
Lifestyle Choices: Active, Loves 
Attention, Over-Achiever

Being exposed on social media and 
gaining a large number of followers is 
part of this users job. She has her own 
fitness studio and posting about her life 
is a way for her to promote her business 
and brand. Recently she discovered 
traveling as a new hobby and wants to 
share her experiences with her followers. 
She is using Instagram for most of her 
self promotion, but she is missing more 
features to interact with her community 
and share more than just pictures.

iPhone App | User Profiles & Target Audience

Age Range: 28
Sex: Female
Occupation: Copywriter
Lifestyle Choices: Professional, Nature 
Lover, Cosmopolitan

This person works in a small agency and 
spends a lot of time working at a desk.  
In her free time, she enjoys being active 
and travel to various places. She loves 
different countries and wants to learn 
about different people and languages. As 
a copywriter, she likes to keep a journal of 
her travels but looks for a more convenient 
way to take quick notes and attach photos 
to her thoughts.

Age Range: 33
Sex: Male
Occupation: Medical Doctor
Lifestyle Choices: Dog owner, Loves 
hiking and mountain climbing. 

A doctor who lives with his dog and enjoys 
being in nature when hes not working in 
the hospital. He takes his dog to all of his 
travels and loves the adventures he has 
on their trips. With his limited time, he 
wants to cherish every moment and likes 
to share his travel experiences with his 
friends and families.

TARGET AUDIENCE

People with a passion for traveling and adventures. All genders from 16 to early 40’s are the primary 
target audience with medium to high disposable income. High mobility and high frequency travelers  
who want an easy way to record their travels. 

This solution should go beyond Instagram posts or blog entries, but instead offer a way to create a 
personal travel journal. Only if the user wants to share their journey, they can. Otherwise, the data that 
the user will input is private and secure. This is targeted to people who have privacy concerns and  
don’t want the whole world to know where they are or what experiences they have made. This app  
should also motivate those people who would normally not write a travel journal. 
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WELCOME
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iPhone App | Moodboard iPhone App | Wire Frames
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iPhone App | Design ConceptsiPhone App | Design Concepts
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iPhone App | MockupiPhone App | Final Design
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Typography 3

Campaign for Good

Project Description

Using both type and image, students will develop and deliver a comprehensive,  

multi-channel campaign. Explore ways that a comprehensive campaign can convey  

a compelling message through elements of typography and image. Known as Rhetoric  

Design, this project focuses on the art of persuasion.

Final Deliverables

• One poster: 11" x 17" integrating both type and image to convey the message.

• A series of three, sequential full page print advertisements for a magazine.

• The landing page of a web site with a call to action to support the cause.

• One public transportation application i.e.: a full bus wrap, billboard, etc.

• One item of choice that incorporates a unique way to share the message.

Causes to consider

Downtown revival: Motivate people to demand from politicians to invest and  

revitalize inner cities, in order to reduce crime rates and improve quality of life.

Big Pharma: Criticize pharma companies for their unethical behavior and price policies.

Addiction: Raise awareness of addiction and motivate people to find help for 

themselves or people they know who are fighting addiction.
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Campaign for Good | Mood Board Campaign for Good | Creative Brief

Client
Shatterproof is a national nonprofit 
organization dedicated to ending the 
devastation addiction causes families.

Objectives
Every day, 192 people in the US die from 
drug overdoses. Only 1 in 10 Americans with 
addiction receives any form of treatment—
and that treatment is rarely based on proven 
research. Countless families experience so 
much shame and stigma, pain and suffering.
This campaign tries to deter young people 
from becoming addicted and people who are 
already addicted to realize that addiction is 
robbing their freedom and life.

Situational Analysis
Shatter Proof believes that, together with 
the community, they have the capacity to 
reduce the devastating impact of addiction 
on families across America. Shatter Proof 
can help parents prevent their children from 
developing an addiction to alcohol and other 
drugs and ensure that those afflicted with 
this disease gain access to proven  
and effective treatments and long-term 
recovery programs. 

Timeline
Brief: 5 hours
Research: 10 hours
Concepts: 20 hours
Sketches: 30 hours
Digital drafting: 30 hours
Digital refinement: 20 hours
Final revision: 20 hours 

Budget
Base Rate: $25 / hour
Estimated cost: $3375

Call to Action
Encourage and deter individuals 
to either never get addicted or to 
get out of addiction by creating 
a connection to addiction and 
a prison. Addiction IS a prison 
and the viewers should reflect 
themselves behind bars of 
cigarettes, bottles, needles, etc...

Deliverables
11 x 17 Poster
3 full page magazine ads
Website landing page
Public transit application
Interactive app or photo filter

Mandatories
Logo
Website: shatterproof.org
Helpline: 1-800-597-2557

Target Audience
Men and Women from 15 to 45 of all  
races and ethnicities. 19.7 million American 
adults (aged 12 and older) battled a 
substance use disorder in 2017.
Drug abuse and addiction cost American 
society more than $740 billion annually 
in lost workplace productivity, healthcare 
expenses, and crime-related costs.
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Campaign for Good | Sketches Campaign for Good | Sketches
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Campaign for Good | Rationale

Rationale

The goal is to create a campaign that raises awareness of addiction and to motivate the viewer 

to find help for their own addiction or someone they know who is affected by addiction. 

People can be addicted to all sorts of things, drugs, alcohol, gambling, etc. Addictions can 

have severe negative  consequences to peoples lives, poor health, financial burden, a drop in 

their social life, and even a shortened life expectancy. Over time addiction can become this 

extreme burden that undermines the personal freedom of the addicted. To visualize the loss  

of freedom, addictions are conceptually connected to prison cells. The cell, or rather the bars 

that represent the cell, are constructed out of objects that are synonymous for addiction, 

like needles, bottles, cigarettes, etc. A reflective element is added to the concept, it can be a 

mirror or a silver platter, this will create the appearance of a person behind bars. 

Campaign for Good | Concept

Concept

Prison, Bars, Cell Needles, Bottles, Powder, Cigarettes Mirrors, Metal
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Campaign for Good | Assets

Searched for objects that are related to addiction 
and have a similar appearance to prison bars. The 
images of the round mirror and white powder were 
photographed by myself, the other images are stock 
photography and were either purchased or were  
freely available.

Campaign for Good | Assets

A big challenge was to find and select images of people 
with the right facial expression and viewing angle. Models 
should look like everyday people, in order to relate to the 
viewer. All images are stock photography and were made 
freely available by the copyright owner.
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ADDICTION IS A 
PRISON

BREAK OUT!

Campaign for Good | Roughs

Cocaine is a highly addictive substance. What starts off as seemingly harmless 

experimentation can quickly develop into a potentially life-threatening addiction 

with devastating personal, professional, financial, and familial consequences.

Call SAMHSA’s National Helpline – 1-800-662-HELP

Addiction can feel like a prison, but it 
doesn’t has to be, there is a way out.

For more information visit:  

shatterproof.org/addictionisaprison

“ADDICTION IS A
PRISONBREAK OUT!

Another challenge was to make each image look similar 
in terms of color grading, value, and exposure. Part of the 
images are stock photography, other parts are taken by 
me, the difficulty was to bring everything together and 
make it look realistic. 

Campaign for Good | Roughs

The rate of heroin-related overdose deaths more than quadrupled  

over the past 12 years in the US. Shatterproof is a national nonprofit  

organization dedicated to ending the devastation addiction causes families

Addiction can feel like a prison, but it 

doesn’t has to be, there is a way out.

Call SAMHSA’s National 

Helpline – 1-800-662-HELP

For more information visit: shatterproof.org

ADDICTION IS A PRISON
BUT YOU  CAN  ESCAPE!

The most difficult part was to make the bottles look 
realistic, like they are sitting on a shelf behind a bar. Glass 
reflects light and objects, additionally the mirror behind 
the bottles. It might be the least successful solution of all 
three concepts, in terms of technical execution, but the 
concept is strong and with a larger budget, this could be 
done with a photographer in a studio environment.
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Niko Elenchevski, Campaign for Good (Alcohol), 8.5"x11"

ADDICTION IS A PRISON.
YOU CAN ESCAPE.

For more information visit:  
shatterproof.org/addictionisaprison

Addiction can feel like a prison, but  
it doesn’t have to be, there is a way out.

Excessive alcohol use has immediate effects that increase the risk of many harmful health 

conditions. These are most often the result of binge drinking. Over time, excessive alcohol 

use can lead to the development of chronic diseases and other serious problems.

Call SAMHSA’s National Helpline – 1-800-662-HELP

ADDICTION IS A PRISON.
YOU CAN ESCAPE.

For more information visit:  
shatterproof.org/addictionisaprison

Addiction can feel like a prison, but  
it doesn’t have to be, there is a way out.

The rate of heroin-related overdose deaths more than quadrupled over the past 12 years in 

the US. Shatterproof is a national nonprofit organization dedicated to ending the devastation 

addiction causes families.

Call SAMHSA’s National Helpline – 1-800-662-HELP

Niko Elenchevski, Campaign for Good (Heroin), 8.5"x11" Niko Elenchevski, Campaign for Good (Cocaine), 8.5"x11"

For more information visit:  
shatterproof.org/addictionisaprison

Addiction can feel like a prison, but  
it doesn’t have to be, there is a way out.

Cocaine is a highly addictive substance. What starts off as seemingly harmless 

experimentation can quickly develop into a potentially life-threatening addiction  

with devastating personal, professional, financial, and familial consequences.

Call SAMHSA’s National Helpline – 1-800-662-HELP

ADDICTION IS A PRISON.
YOU CAN ESCAPE.

Addiction can feel like a prison, 
but it doesn’t have to be, there is a way out.

ADDICTION IS A PRISON. 
ESCAPE NOW.

Get Help Learn more…

About Learn Get Help Contact

Call SAMHSA’s National Helpline – 1-800-662-HELP

ADDICTION IS A PRISON. ESCAPE NOW.

Call SAMHSA’s National Helpline – 1-800-662-HELP

Visit: shatterproof.org/addictionisaprison

Campaign for Good | Final Deliverables

ADDICTION IS A PRISON.
YOU CAN ESCAPE.

For more information visit:  
shatterproof.org/addictionisaprison

Call SAMHSA’s National Helpline:
 1-800-662-HELP

Addiction can feel like a prison,  

but it doesn’t has to be, there is a way out.

ADDICTION IS A PRISON.
YOU CAN ESCAPE.

Cocaine is a highly addictive substance. What starts off as seemingly harmless 

experimentation can quickly develop into a potentially life-threatening addiction  

with devastating personal, professional, financial, and familial consequences.

Call SAMHSA’s National Helpline – 1-800-662-HELP

Addiction can feel like a prison, but it 
doesn’t have to be, there is a way out.

For more information visit:  

shatterproof.org/addictionisaprison

Niko Elenchevski, Campaign for Good (Cocaine), 11"x17"

Campaign for Good | Final Deliverables
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Campaign for Good | Finals Applied Campaign for Good | Typefaces Used

Trump Gothic Pro
T i t le in Bold A ll  caps 60/60

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
1 2 3 4 5 6 7 8 9 0  . , : ; @ # % ! $ & ? ’ ”

Museo
Subtitle in 500 18/22

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
1 2 3 4 5 6 7 8 9 0  . , : ; @ # % ! $ & ? ’ ”

Museo Sans
Subtitle in 300 8/14

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
1 2 3 4 5 6 7 8 9 0  . , : ; @ # % ! $ & ? ’ ”

Typefaces are chosen because they are used by the client. 
One exception is the typeface Trump Gothic Pro. The client 
uses Tungsten for their logo and headlines, which was 
not available for this project, therefor Trump Gothic was 
substituted instead.
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Typography 2

Biomimicry-Inspired Type   
Design & Informational Posters
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Typography 2

Biomimicry-Inspired Type  
Design & Informational Posters

Project Description

Student will choose an aspect of biomimicry to research and design for an informational 

lecture event poster: This includes designing the typeface/letter forms for the title. 

Chosen aspect of biomimicry was the Bee Hive. The hexagonal shapes of a bee hive are 

used in architecture and engineering for its structural strength and efficiency.

Final Deliverables

Develop 3 different concepts:

• Design type dominant poster

• Design image dominant poster

• Design integration of type and image poster (Infusion)

Format:

• Preliminaries 10" x 15" (3 versions, one for each)

• Final 20" x 30" full color (choose best direction, adjust at full size)
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Biomimicry Poster | Mood Board Biomimicry Poster | Biomimicry-Inspired Architecture

“Bee Hive” shapes are used in architecture for  their 
structural strength and efficient use of space and material. 
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Biomimicry Poster | Sketches Biomimicry Poster | Sketches
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Biomimicry Poster | Custom Typeface (Rationale)

The custom type was constructed based on an hexagon 
shape, which represents the bee hive. Early one,  
the decision was made to keep the direction of the 
hexagon upwards (pointy ends up and down) to  
keep the character consistent and to stack them into  
a hexagonal grid system.

“x-height”

“Cap height”

Upside StackableSideways

Biomimicry Poster | Custom Typeface

All characters either are constrained within,  
or follow the contours of the underlaying hexagonal  
base. A lot of questions arose while developing  
this “typeface.” How thick are the strokes gonna be?  
Is there contrast between the stroke width? Are  
there going to be serif like terminals or not? Since 
there was no need for the whole alphabet, most 
of these questions were left unanswered, but this 
exercise turned out to be very informative.
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i n  a r c h i t e c t u r e  &  d e s i g n

We look forward to 
having you join us for 
this years first Synapse 
lecture at the Univeristy 
of Akron.

Hive is a lecture about 
the importance of 
biomimicry in architecture 
and design and what 
can be learned from the 
beehive in particular, in 
order to use its efficiency 
and structure to make 
our way of life more 
sustainable, and more 
environmentally friendly.

Thursday, April 4, 6pm

Folk Hall Auditorium

150 E. Exchange St.

Akron, OH 44325

 

Lecture:

Thursday, April 4, 6pm

Folk Hall Auditorium

150 E. Exchange St.

Akron, OH 44325

Lecture:

We look forward to having 
you join us for this years 
first Synapse lecture at the 
Univeristy of Akron.

Hive is a lecture about the 
importance of biomimicry in 
architecture and design and 
what can be learned from 
the beehive in particular, in 
order to use its efficiency and 
structure to make our way of 
life more sustainable, and 
more environmentally friendly.

Biomimicry
in Architecture
& Design

Biomimicry Poster | Roughs

The design for these posters is inspired by the Synapse 
lecture posters that cover the walls of Folk Hall. Generous 
amount of white space, clean sans serif typefaces, type 
set flush left following a vertical axis, images that relate 
to the subject matter, and the logos of the university and 
Synapse. Overall a scientific look with a sense of design.

Thursday

 April 4, 2019 6pm

Folk Hall Auditorium

150 E. Exchange St.

Akron, OH 44325

Lecture:

Biomimicry
in Architecture
& Design

Hive is a new lecture by Dr. B. Sting 

about the importance of biomimicry in 

architecture and design and what we 

can learn from the beehive, in order to 

use its structure to make our life more 

sustainable, and more environmentally 

friendly. We look forward to having 

you join us for this years first Synapse 

lecture at the Univeristy of Akron.

Thursday, April 4, 6pm

Folk Hall Auditorium

150 E. Exchange St.

Akron, OH 44325

 

Biomimicry in Architecture & Design 

Lecture:

We look forward to having you join 
us for this years first Synapse lecture 
at the Univeristy of Akron.

Hive is a lecture about the importance 
of biomimicry in architecture and 
design and what can be learned from 
the beehive in particular, in order to 
use its efficiency and structure to 
make our way of life more sustainable, 
and more environmentally friendly.

t he

i n  a r c h i te c t u r e  &  d e s i g n

Thursday, April 4, 6pm

Folk Hall Auditorium

150 E. Exchange St.

Akron, OH 44325

 

Lecture:

We look forward to having you join 
us for this years first Synapse lecture 
at the Univeristy of Akron.

Hive is a lecture about the importance 
of biomimicry in architecture and 
design and what can be learned from 
the beehive in particular, in order to 
use its efficiency and structure to 
make our way of life more sustainable, 
and more environmentally friendly.

Thursday, April 4, 2019, 6pm

Folk Hall Auditorium

150 E. Exchange St.

Akron, OH 44325

Lecture:

Biomimicry in 
Architecture
& Design

Hive is a new lecture by Dr. B. Sting 
about the importance of biomimicry in 
architecture and design and what we 
can learn from the beehive, in order to 
use its structure to make our life more 
sustainable, and more environmentally 
friendly. We look forward to having 
you join us for this years first Synapse 
lecture at the Univeristy of Akron.

Biomimicry Poster | Roughs
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Hive is a new lecture by Dr. B. Sting 

about the importance of biomimicry in 

architecture and design, and what we 

can learn from the beehive, so that we 

can use its efficiency and structure to 

make our lifes more sustainable. We 

look forward to having you join us for 

this years’ first Synapse lecture at the 

Univeristy of Akron.

The lecture will examine buildings from 

all across the world, that use hexagonal 

shapes in a new and exciting way, may 

it be as structural elements or just as 

decorative usage.

Biomimicry in 
Architecture
& Design

Thursday, April 4, 2019, 6pm

Folk Hall Auditorium

150 E. Exchange St.

Akron, OH 44325

Lecture:

D
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O
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M
A

AT, Lisbon, P
ortugal
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tation, Londond, E

ngland
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D
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O
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Biomimicry Poster | Final 

Image dominant solution (opposite page).

Thursday, April 4, 2019, 6pm

Folk Hall Auditorium

150 E. Exchange St.

Akron, OH 44325

Lecture:

Biomimicry
in Architecture
& Design

Hive is a new lecture by Dr. B. Sting 

about the importance of biomimicry in 

architecture and design and what we 

can learn from the beehive, in order to 

use its structure to make our life more 

sustainable, and more environmentally 

friendly. We look forward to having 

you join us for this years first Synapse 

lecture at the Univeristy of Akron.

Thursday, April 4, 6pm

Folk Hall Auditorium

150 E. Exchange St.

Akron, OH 44325

Lecture:

Biomimicry
in Architecture
& Design

Hive is a new lecture by Dr. B. Sting 
about the importance of biomimicry in 
architecture and design and what we 
can learn from the beehive, in order to 
use its structure to make our life more 
sustainable, and more environmentally 
friendly. We look forward to having you 
join us for this years first Synapse lecture 
at the Univeristy of Akron.

The lecture will examine buildings from 
all across the world, that use hexagonal 
shapes in a new and interesting way, 
weather it be as structural elements or 
just as decorative usage.

Biomimicry Poster | Final 

Integrated poster (left), Type dominant poster (right).



4

Typography 4

Magazine Redesign
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Typography 4

Magazine Redesign

Project Description

Redesign a magazine, extend into an app

• Analyze current magazines, develop rationale for design, define mission

• Develop magazine name (magazine’s identity)

• Design masthead (magazine’s visual identity)

• Establish look and feel

• Define size and proportion

• Pair typefaces

• Create new grid system

Design

• Feature article with introduction spread + continued content into 

additional pages from the featured articles in back matter (4–8 pages)

• Covers (1 overall system for 3 different issues)

• Table of contents page

• Department page

• Develop concept, content, and look and fee of the digital product

• Develop layouts for interactive app based on some distinctive quality or 

aspect of the magazine that differentiates it from the competition.

• Present both the magazine layout and the digital app mocked up digitally 

• A process book detailing out the entire process
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Option 1: Esquire

OVERVIEW

Esquire is a long-running American men’s magazine.  

In the United States, it is published by the Hearst Corporation 

since 1986, also having over 20 international editions. 

Founded in 1933, it flourished during the Great Depression 

and World War II under the guidance of founders Arnold 

Gingrich, David A. Smart and Henry L. Jackson while during 

the 1960s it pioneered the “new journalism” movement. 

After a period of quick and drastic decline during the 90's, 

the magazine revamped itself as a lifestyle-heavy 

publication under the direction of David Granger. 

Category: Men’s

Frequency: 9 issues a year 

Total circulation: 721,399

First issue: October, 1933

Publisher: Hearst Magazines

Country: United States

Magazine Redesign | Research

OVERVIEW

Architectural Digest is an American monthly magazine 

founded in 1920. Its principal subject is interior design and 

landscaping, rather than pure external architecture. The 

magazine is published by Conde Nast, which also publishes 

international editions of Architectural Digest in China, 

France, Germany, Russia, Spain, Mexico, and Latin America. 

Architectural Digest is aimed at an affluent and style-

conscious readership, and is subtitled “The International 

Design Authority”. The magazine also releases the annual 

AD100 list, which recognizes the most influential interior 

designers and architects around the world.

Category: Interior design

Frequency: Monthly 

Total circulation: 814,959

First issue: 1920

Publisher: Conde Nast

Country: United States

Option 2: Architectural Digest
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I
t was 1982 in the remote desert town of Marfa, 

Texas, and Rainer and Flavin Judd, daughter and son 

of artist Donald Judd, had just moved into rooms of 

their own. Don, as they call him, made each of them 

a desk, but as Flavin explains, “Once you have a desk, 

you need a chair—a place to sit and do your home-

work.” In no time, their father sketched one (actually, there 

were 10 variations) and took the plans to a carpenter to 

have seats hewn in pine from a lumberyard.

The design couldn’t have been simpler, made entirely 

from flat pine boards. But in that cubic volume beneath the 

seat, the artist experimented: In one version he placed a 

shelf, in another a slanting board; another was solid on the 

front but recessed on the sides. 

Soon the chair showed up in several of Judd’s homes, 

newly documented in Donald Judd Spaces, which is pub-

lished this month by Judd Foundation and DelMonico 

Books/Prestel. A group gathered at La Mansana de Chinati, 

in Marfa, and 14 surrounded the dining table in his SoHo loft. 

In 1991, Judd began realizing them in plywood, for which a 

range of colors could be specified, and several of those punc-

tuated his Architecture Office in Marfa. Only in 1993, when 

the chairs were numbered in an exhibition catalog for the 

Museum Boijmans van Beuningen in Rotterdam, did they 

get an official name: Chair 84.

While the seat might bear some resemblance to his 

sculptures, Judd was always clear: This was a chair, not art. 

“A work of art exists as itself,” he wrote in 1986. “A chair 

exists as a chair itself.” Still, for decades collectors have 

snapped up the designs, old and new (from $3,500 through 

Donald Judd Furniture). “People recognize the honesty 

behind his work,” says Manhattan dealer Cristina Grajales, 

who has sold several Judd furnishings. “With Chair 84 he 

gets to the essence of design. It’s about lines and functional-

ity.” Accordingly, in Judd, a retrospective opening at New 

York’s MoMA this month, the furniture sits outside the 

exhibition proper, in a sixth-floor communal reading room, 

where, just as the artist intended, it can be put to good use. 

judd.furniture —HANNAH MARTIN

object lesson

1. A PAIR OF JUDD’S CHAIR 84 AT THE ARTIST’S SWISS RETREAT.  

2. A LIGHT-BROWN EXAMPLE AT A BRUSSELS RESIDENCE.  

3. A COLORFUL ARRAY MADE OF PLYWOOD. 4. PINE VERSIONS OF 

CHAIR 84 FLANK THE DINING TABLE AT JUDD’S NEW YORK LOFT.
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This is the Star Power issue, and it was our own star editor  

Sam Cochran who informed me that the deans of the architecture 

schools at an astonishing five Ivy League universities, among 

other top programs, are now female. Certainly this is a significant 

triumph and major step forward in a traditionally male-dominated 

field, and I find the words of these five intellects (all luminaries, 

but mercifully not a “starchitect” in the lot) enor-

mously inspiring, refreshing, and compelling. “Our 

mandate is to identify questions that are relevant  

and urgent, questions like ethics, climate change, and 

housing,” says Harvard’s Sarah Whiting. “There is a 

deep responsibility to lead students into fields that are 

critical today.” All five of these exceptional educators 

made similarly sensitive statements in their interviews 

with Cochran for his feature on the welcome wave  

of female talent impacting these institutions and the 

world beyond the ivory tower. “It’s a very engaged 

moment,” says Columbia’s Amale Andraos. “Academia 

can change the profession.” Looking for stars of a 

different sort? Breaking Bad’s Aaron Paul shares the 

good life in Idaho, and Kim Kardashian West and 

Kanye West reveal fresh aspects of their spare 

California mansion, as reimagined by the esteemed 

Belgian master of minimalism Axel Vervoordt. “It was 

a coup to get Axel to come to Calabasas to redo a 

McMansion, which is essentially what the house was,” 

comments design connoisseur Kanye. Behold the coup!

editor’s letter

“Architecture materializes culture, but to 
impact culture it has to represent and 
argue for a broad cohort of communities. 
Diversity is key.”—Mónica Ponce de León, 
Dean, Princeton School of Architecture

AMY ASTLEY 
Editor in Chief 
@amyastley

1. A CORNER OF KIM KARDASHIAN WEST AND KANYE WEST’S INTRIGUINGLY 

PRISTINE CALIFORNIA HOME. 2. LEGENDARY DESIGNER GUY DE ROUGEMONT’S 

ATTIC IN FRANCE. 3. A WHIMSICAL LONDON BEDROOM CREATED BY UP-AND-

COMING DESIGNER PATRICK MELE, WHO IS PICTURED WITH ME IN PHOTO 4.  

5. DESKSIDE WITH DEBORAH BERKE, DEAN OF YALE SCHOOL OF ARCHITECTURE. 
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20 Editor’s Letter

22 Object Lesson
Artist Donald Judd turned wood planks  

into a simple seat collectors still pine for.

29 Discoveries
Photographer Andrew Zuckerman and his 

wife make over their New York City home . . . 

Eight covetable cabinets . . . Stephen Sills hails 

the high-drama decor of Rudolf Nureyev’s 

1980s Paris flat . . . For Roman and Williams, 

light is mystery plus illumination . . . The latest 

wellness products and projects . . . and more! 

66 Space Craft
Kim Kardashian West and Kanye West 

transform a suburban California estate into 

an otherworldly oasis. BY MAYER RUS

76 Shake It Up
Wielding succulent shades, bravado  

patterns, and Middle Eastern vibes,  

Patrick Mele electrifies a couple’s historic  

London apartment. BY MITCHELL OWENS

88 The New Deans  
of American Design
Meet five thought leaders now molding  

the next generation of talent and reshaping  

the design field for the 21st century.  

BY SAM COCHRAN

66
NORTH WEST’S BEDROOM.  

ABOVE THE WIRTZ 

INTERNATIONAL–

DESIGNED LANDSCAPE 

AT KIM KARDASHIAN 

WEST AND KANYE WEST’S 

CALIFORNIA HOME. 

CONTENTS march
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KIM KARDASHIAN WEST AND 
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A LONDON APARTMENT 

DESIGNED BY PATRICK MELE.

CONTENTS march

94 Cold Comfort Farm
When restaurateur Keith McNally took  

on a Cotswolds house, he had no idea what 

he was in for. BY KEITH MCNALLY

106 Artist in Residence
Legendary creator Guy de Rougemont’s 

unassuming compound in the South of 

France bears witness to decades of inspired 

living. BY GAY GASSMANN

112 Mountain High
Aaron Paul goes back to his Idaho roots to 

craft a perfectly balanced rustic-chic getaway 

for himself and his young family. BY MARK ROZZO

120 Resources
The designers, architects, and products 

featured this month.

122 Last Word
Fernando Caruncho erects a Japanese-style 

wood pavilion in Normandy, France. 
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A Vincenzo De  

Cotiis–Designed 
residence in Italy.
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BRUTE FO RCE For avid collectors of modern art and furnishings, 
Vincenzo De Cotiis infuses a brutalist concrete shell  
on the outskirts of Milan with warmth and texture
text by pilar viladas photography by oberto gili  
st yled by gianluca longo

On the terrace, a marble-
and-brass side table 

by Vincenzo De Cotiis 
stands alongside a pair 

of vintage chairs. The 
home’s exterior is made 

of concrete, painted 
wood, and brass. For 

details see resources.
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“Architecture materializes culture, but 
to impact culture it has to represent and 
argue for a broad cohort of communities. 
Diversity is key.”—Mónica Ponce de León, 
Dean, Princeton School of Architecture

This is the Star Power issue, and it was our own star editor Sam Cochran 
who informed me that the deans of the architecture schools at an 
astonishing five Ivy League universities, among other top programs, are 
now female. Certainly this is a significant triumph and major step forward 
in a traditionally male-dominated field, and I find the words of these five 
intellects (all luminaries, but mercifully not a “starchitect” in the lot) 
enormously inspiring, refreshing, and compelling. “Our mandate is to 
identify questions that are relevant and urgent, questions like ethics, 
climate change, and housing,” says Harvard’s Sarah Whiting. “There is a 
deep responsibility to lead students into fields that are critical today.”  
All five of these exceptional educators made similarly sensitive statements 
in their interviews with Cochran for his feature on the welcome wave of 
female talent impacting these institutions and the world beyond the ivory 
tower. “It’s a very engaged moment,” says Columbia’s Amale Andraos.  

“Academia can change the profession.” Looking for stars of a different 
sort? Breaking Bad’s Aaron Paul shares the good life in Idaho, and  
Kim Kardashian West and Kanye West reveal fresh aspects of their spare 
California mansion, as reimagined by the esteemed Belgian master 
of minimalism Axel Vervoordt. “It was a coup to get Axel to come to 
Calabasas to redo a McMansion, which is essentially what the house was,” 
comments design connoisseur Kanye. Behold the coup!

Editor's Letter

amy astley 
Editor in Chief 
@amyastley

6    ARCHDIGEST.COM

1. a corner of kim k ardashian west and k anye west’s intriguingly 
pristine california home. / 2. legendary designer guy de rougemont’s 
attic in france. / 3. a whimsical london bedroom created by up-and-
coming designer patrick mele, who is pictured with me in photo 4. / 5. 
deskside with deborah berke, dean of yale school of architecture.

clock wise from top lef t: jackie nickerson / ambroise tézenas /  
miguel flores-vianna / martien mulder / benjamin lozovsk y /bfa.com

1.

2.

3.4.
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De Cotiis cites influences like the Arte Povera 
movement of the late 1960s and early ’70s, 
and the minimalist work of Donald Judd. De 
Cotiis is also known for interiors in which 
he strips centuries-old architecture of any 
later embellishments or updates, creating 
a conversation between the authentically 
historic and his emphatically contemporar y 
furniture designs. 

But in a house outside Milan that De Cotiis  
designed from the ground up for a couple who  
are avid collectors of art, objects, and vintage 
20thcentur y furnishings, the layers are almost 
all modern. Because of the owners’ wish 

for privacy and the close proximity of the 
neighboring houses, De Cotiis created a 
rather brutalist concrete building, tempered 
with abundant natural light and outdoor 
space. He explains this seeming departure 
from his previous residential work by saying 
that in this case, there was “no historical 
stratification, no previous trace. The form is 
defined by the lot and the required choice of 
materials: a contemporar y bunker adapted to 
accommodate the cultural life of an educated 
couple.” He says, “The challenge was to create 
an architecture that comes to life inwards 
while screening its exterior, giving a sense of 

protection and intimacy.” De Cotiis takes this 
“bunker ” and imbues it with warmth, texture, 
and human scale.

the design is what he calls “a sort of 
system of interlocking volumes.” You enter 
the three-stor y building on the ground floor 
(the basement level contains a guest room, a 
hobby/art room, and utility rooms) and walk 
into a spacious living room that opens onto a 
terrace and swimming pool. On a De Cotiis–
designed rug, a pair of Marco Zanuso’s iconic 
Lady chairs, designed in 1951, face a vintage 
curved sofa. These are flanked on one side by 
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“The challenge was to 
create an architecture 

that comes to life 
inwards… giving a  

sense of protection  
and intimacy.”

a pair of De Cotiis–designed floor lamps, and 
on the other by one of his custom tables; its 
irregularly shaped marble top, set on brass 
legs, manages to look simultaneously tough 
and glamorous. A custom-designed shelving 
system, made of steel, brass, and recycled 
wood, stands in the center of the room and 
includes a built-in desk. 

At the other end of the room, steps rise 
to a mezzanine lounge area with custom 
modular seating and a vintage pole-mounted 
light fixture from the owners’ collection; 
warm-toned recycled wood lines the wall that 
faces the street. Beyond the lounge, a skylit 

dining area is furnished with a custom table 
and wood chairs, designed by De Cotiis, that 
are covered in Hermès velvet. Outside, the 
layout mimics the varied levels of the interior, 
with the pool terrace leading up to an open-
air dining area off the kitchen. From the living 
room, two flights of stairs—the first covered 
in iron and the second a series of cantilevered 
concrete treads—ascend to the bedroom level. 
The lower stairs are adorned with items from 
the owners’ collection of ceramics as well as  
a cast-brass bowl by De Cotiis, which sits atop a 
stack of books, on one of a series of movable, 
painted wood plinths. 

At the top of the stairs, through a pair 
of recycled fiberglass-and-brass sliding 
doors, the master bedroom showcases linen 
wall panels and a bedcover. To one side lie 
dressing rooms and a gym, to the other a 
spacious bathroom, with vintage FontanaArte 
mirrors above the double sink. From the 
master bath, a full-height pivoting door opens 
onto a small terrace. Together, these spaces and 
elements produce a feeling that is both serene 
and sheltering. Even as De Cotiis continues his 
residential work—one of his current projects is 
Paris, on the Île Saint-Louis—some of his objects 
have moved into the realm of abstract sculpture.
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From the master bath, a full-height 
pivoting door opens onto a small terrace. 
Together, these spaces and elements produce 
a feeling that is both serene and sheltering. 
Even as De Cotiis continues his residential 
work—one of his current projects is in Paris,  
on the Île Saint-Louis—some of his objects have 
moved into the realm of abstract sculpture.

Ode, an installation that was part of  
Dysfunctional—an exhibition at the Ca’ d’Oro, 
organized by Carpenters Workshop Galler y  
for last year ’s Venice Biennale—was a series  
of tall, upright forms in recycled fiberglass 
and silvered brass, arranged to form a “barrier ” 
with social as well as formal meanings, but 
which could also become room dividers. As 
De Cotiis says, “Abstraction, undoing the 
functional aspects of objects and things, is 
a process that fascinates me… and perhaps 
I will move ever more in that direction.” But 
one can hope that someone with his ability 
to master both fine art, and the art of living 
through design, will continue to do both.

ABOVE FONTANA ARTE MIRRORS HANG IN THE MASTER BATH. CUSTOM BRASS LIGHTS BY 
DE COTIIS; SINK FITTINGS BY CEA. BELOW FROM A NOOK IN THE MASTER BATH, A VINTAGE 
LEATHER CHAISE LONGUE OVERLOOKS THE TERRACE.

14    ARCHDIGEST.COM

When asked to name the  
biggest influences on  
his work, Vincenzo De Cotiis,  
the Milan-based architect, 
designer, and artist,

demurred, saying, “I consider myself omnivorous. I feed on many different 
stimuli spanning art, architecture, and imagery.” De Cotiis is known for his 
richly textured, ruggedly sculptural limited-edition and custom furniture, 
which combines iconic modernist materials like brass and Tuscan 
marble with decidedly less conventional ones, like fiberglass recycled 
from old boats, and recycled wood—with elegant results. In an essay 
by Anne Bony in Vincenzo De Cotiis: Works (Rizzoli Electa), the recently 
published book that focuses mainly on his furniture,

ABOVE DE COTIIS POOLSIDE. LEFT VINTAGE VASES AND GIUSEPPE ARCIMBOLDO–INSPIRED 
CERAMIC BUSTS LINE A BL ACK IRON STAIRWAY.

10    ARCHDIGEST.COM

“Abstraction, undoing 
the functional aspects 

of objects and things, 
is a process that 

fascinates me,” says 
Vincenzo De Cotiis.

ABOVE: IN A COVERED OUTDOOR AREA, FIBERGL ASS STOOLS SURROUND A MARBLE TABLE, 
ALL BY DE COTIIS. VINTAGE CERAMIC PL ATES; BRASS AND WHITE GL ASS LIGHT BY DE COTIIS.

ARCHDIGEST.COM    11
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BRUTE FORCE

For avid collectors of modern art and furnishings, 
Vincenzo De Cotiis infuses a brutalist concrete shell  
on the outskirts of Milan with warmth and texture

When asked to name the biggest influences 
on his work, Vincenzo De Cotiis, the Milan-
based architect, designer, and artist, 
demurred, saying, “I consider myself 
omnivorous. I feed on many different stimuli 
spanning art, architecture, and imagery.” De 
Cotiis is known for his richly textured, ruggedly 
sculptural limited-edition and custom 
furniture, which combines iconic modernist 
materials like brass and Tuscan marble 

text by pilar viladas photography by oberto gili  
styled by gianluca longo
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with decidedly less conventional ones, like 
fiberglass recycled from old boats, and 
recycled wood—with elegant results. In an 
essay by Anne Bony in Vincenzo De Cotiis: 
Works (Rizzoli Electa), the recently published 
book that focuses mainly on his furniture, De 
Cotiis cites influences like the Arte Povera 
movement of the late 1960s and early ’70s, 
and the minimalist work of Donald Judd. De 
Cotiis is also known for interiors in which he 

strips centuries-old architecture of any later 
embellishments or updates, creating  
a conversation between the authentically 
historic and his emphatically contemporary 
furniture designs. But in a house outside Milan 
that De Cotiis designed from the ground up 
for a couple who are avid collectors of art, 
objects, and vintage 20thcentury furnishings, 
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the layers are almost all modern. Because 
of the owners’ wish for privacy and the close 
proximity of the neighboring houses, De Cotiis 
created a rather brutalist concrete building, 
tempered with abundant natural light and 
outdoor space. He explains this seeming 
departure from his previous residential work 
by saying that in this case, there was “no 
historical stratification, no previous trace. The 

form is defined by the lot and the required 
choice of materials: a contemporary bunker 
adapted to accommodate the cultural life of 
an educated couple.” He says, “The challenge 
was to create an architecture that comes to 
life inwards while screening its exterior, giving 
a sense of protection and intimacy.” De Cotiis 
takes this “bunker” and imbues it with warmth, 

“Abstraction, undoing the functional 
aspects of objects and things,  
is a process that fascinates me,”  
says Vincenzo De Cotiis.
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Creative Brief

Client: CAPLEA Studio Architects 
Project: Logo Redesign/Name change 
Due Date:

Background/Project Overview: Client requested logo redesign and possible 
name change options, in order to refresh identity to better reflect the quality of 
their services and to stand out from competitors. 

Client Mission Statement: Caplea Studio Architects removes the risk from 
your building project. And delivers on our promise to complete your project on 
time, on budget and on spec. Right on time. Right the first time.

Objectives: Redesign logo to reflect modern, and forward-thinking  
architectural excellence.

Target Audience(s): Homeowners, Contractors, Businesses, Corporations, Urban 
planners, Engineers, Architects.

Key Competitors: Sol Harris/Day Architecture, John Patrick Picard Architect Inc., 
Saeger Architectural Services, Stucky Sayner Architects.

Main Idea: Blueprint, Modern, Industrial, Professional, Reliable.

Deliverables: One Logo.

Corporate Identity

CAPLEA Architects Re-branding
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Look & Feel:   Drafting, Precision, Excellence, Construction, Reliability, Numbers & Letters

Colors:

NIKO ELENCHEVKI CORPORATE IDENTITY  |  FALL 2020

Ideas:

Yellow Dark Grey Light Grey Blue

Mood Board: Caplea Studio Architects Logo Redesing

CAPLEA

Corporate Identity | Overview Corporate Identity | Sketches
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Corporate Identity | Logo Redesign Roughs 

Symbol Monogram

Caplea, Vandegrift, 
Hoopes & Partners

Logotype Pictogram Combination

Caplea
Studio Architects

CAP
LEA

Caplea Studio Architects Logo Redesign Caplea Studio Architects Logo Redesign Caplea Studio Architects Logo Redesign Caplea Studio Architects Logo Redesign Caplea Studio Architects Logo Redesign

Corporate Identity | Logo Redesign Roughs
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Corporate Identity | Final Logo Corporate Identity | Logo Expressions
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Montserrat

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789.,:;( ){}@#$%&!?

Orange 
CMYK: 0/50/100/0
RGB:  247 148 29
Hex: #F7941D

Dark Gray 
CMYK: 0/0/0/90
RGB:  65 64 66
Hex: #414042

Light Gray
CMYK: 0/0/0/75
RGB:  99 100 102
Hex: #636466

Light Orange
CMYK: 0/40/84/0
RGB:  250 167 65
Hex: #FA A741 White

Corporate Identity | Typography & Color Corporate Identity | Stationary
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Corporate Identity | Stationary Set 2 Corporate Identity | Folder, Brochure, Book
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Corporate Identity | Poster, Sign, Business Cards, Calendar Corporate Identity | Website & Mobile View
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Corporate Identity | Website Close-up Corporate Identity | Full Mobile View
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